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0é6nyo¢g Eknovnong AtmAwpatikng Epyaciag tov
Mpoypdappatoc Metantuxtakou Znovdwv
MApkeTLvyK Kot Emikolvwviag

Elcaywyn

Ol TeAeuTALOL LAVEG TOU TIPOYPAULATOS OTIOUSWV apLEPWVOVTAL OTN cUYYPAdH TNG SUTAWMATIKNG
gpyaoiag. H ekmovnon SUTAWUATIKAG Epyaciog eivat pio oo Tig o SnULoUPYLIKEG TIPOKANCELC TOU

Mpoypdppatog MetarmtuytakoU Eroudwv (M.M.2.) MapkeTivyk Kal Emikolvwviag, Kabwc:

e Anattel TNV edpappoyr EMOTNUOVIKWY HEBOSwY yla tnv Slepelivnon, avaAluon Kal emihuon
OUCLOOTIKWY TPOPRANUATWY Kal INTNUATWYV TwV EMOTNUWV TOU MOAPKETIVWYK KAl TNG

Erukowvwviag

e Emutpémnel ouyvotepeg enad£q e To SIO0KTIKO TPOOWTILKO, OL OTIOlEG lval amapaitnTeg yla

TNV QVTIKELEVLKN afloAdynon Twv LKOVOTHTWY Tou oroudaoth,

o [lpoodepel oto/otn dortntr/TpLa AVEKTIUNTEG YVWOELS TIEPL TNC EKTOVNONG ETILOTNOVLKIG
£peuvag, ou Ba tou/tn¢ povouv XProLUES, site akoAouBAOEL MAVETLOTNULOKT KapLépa, lte

EPYOOTEL OF ETUXELPNOELG

H SUTAWMLATIKY Epyacio TTPETIEL va SLOKPIVETAL ATIO £KTACN KOL TTOLOTNTA LETAMTUXLOKOU EMLTESOU.
AUTO onuaivel OTL péow autng, oL doltNTEG/TPLeg amodelkvUOUV OTL KATEXOUV TTANPWG TN yVWwon

TOU emLoTnUOVIKOU TieSiou tn¢ epyaoiag.

EvaAAQKTIKOL TUTTOL SUTAWHATIKWY EPYOOLWV

Ot poLTtNTEC/TPLEG TWV TUNUATWY TTANPOUG KoL LEPLKAC doltnong wmopouv va emhéEouv Evav amod

ToUuG 0ikOAOUBOUG TUTIOUC SUTAWMOTIKNG EpyOoiag:

1. Emotnuoviki £épeuva HEow CUANOYRG TPWTOYEVWV /Kot SEUTEPOYEVWV SESOUEVWIV

O OUYKEKPLUEVOC TUTTOG SUTAWHATIKAG SlatplBr¢ ouviotatol oto oXeSloopd Kal TNy ekmdvnon
ETILOTNHOVLKAC £PELVG, LECW CUAAOYNG TPWTOYEVWV /Kot Seutepoyevwy SeSoUEVWY (TTOLOTIKWY
n/kaL Toootikwy). Avalutikotepa, peletwvtog tn Stebvr emotnuovikr PBiBAloypadio oto

Bepotikd medio tou evlladEPovVTOg Toug, oL GoltnTEG/TPLeG TPEMeL (a) va evrtomicouv Kal va
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TEKUNPLWOOUV €Va KEVO OTNV EMLOTNMOVLKN yvwon, (B) va avamtufouv yevikOTEPA EPEUVNTIKA
EPWTNUATO I CUYKEKPLUEVEG €PEUVNTIKEC UTIOBEoELS, (Y) va oxedldoouv epyaleio cUAAoOyNG
Sebopévwy (m.x. Sopnpévo epwTnUATOAOYL0) Kal va pofouv otn culMoyn dedopévwy, (8) va
ovaAUoouv Ta Se50UEVA LE OKOTIO TNV EUMELPLKA TEKUNPIWON TWV EPEUVNTIKWY EPWTNUATWY A/KalL
TOV €AEYXO TWV EPEUVNTIKWY UTIOBECEWY, (&) va avadei{ouv TIC TTPOEKTATELG TWV EVPNUATWY YLO
™ 81ebvn emotnuoviky PBiPAloypadia (dnA. t™h ocupBoAn tng SatplBng otnv mpoodo TNng
EMLOTNHOVLKAG YVWONG OTO OUYKEKPWEVO Bepatikd medio), (oT) va amokwSLlKomoloouv T
ONUOCLO TWV EUPNMATWY YlA TOUG KATAVOAWTEG, TLG ETLXELPNOEL Kal Thv Kowwvia, ({) va
gvtonioouv peBodoloykol¢ Kal AAAOUG TIEPLOPLOOUE OTOUG OTIOLOUG UTTOKELTAL N SUTAWUATLKA
gpyaoia kal (n) va mpoteivouv 080U¢ yLa eAovTLKA €pguva oTo UTIO pehétn Bepatikd nedio. Ooov

adopd ota mpwtoyevr] 6eSopéva, oL GOLTNTEG/TPLEG EXOUV TIC €ENG TECTEPELC ETUAOYEC:

e [lpwtov, ot potnTéG/TpLeC pmopouv va cuMAEEouv oloTtiké SeSopéva (qualitative data). Se
auth TNy mepintwon npemnel: (a) n BLBAoypadikr) avaokonnon va KATAANYEL OE EPEUVNTIKA
gpwtnpata, (B) to epyaleio cUANOYNG OTOLXELWV VA €lvaL €Vag YEVIKOC 08NYyOG CUVEVTEUENC
(discussion guide), (y) n L€BoSog cuAAOYNC oToLXElwyY va elval gite Tpoowrik cuvevteuén (in-
depth interview) eite ouvévteuén oes opada (focus group) otedexwv emixelproswv R/kal
KOTAVOAWTWY (aVaAOYWE TOU TPOCAVATOALOUOU KAl TN OMTIKAC ywviag tng Statplpng), (6) o
opLlOuoC Twv cuvevteLEswv ou Ba Ste€axBoUv va lval TETOLOG WOTE VA ETUTPETEL TNV a.odaln
gfaywyn ouumepoopdtwy (m.y. 10-20 cuvevteléelg) kal (g) n avaluon va yivel Bdaoel

KOOLEPWUEVWY ETILOTNHUOVIKWY HEBOSWV yLa TTOLOTLKA SeSopEva.

e AtglTepov, oL poltnTEC/TpLeg umopolv va cuAAEEouv toooTikd SeSopéva (quantitative data).
Ye aut tnv mepimtwon mpénet: (a) n PPAoypadiky avookOmnon va KATOAAYEL OE
OUYKEKPLUEVA EPEUVNTIKA EPWTAUATO OF TEPLMTWOELC SlEpeuVNTIKAG HeEAETNG (exploratory
study) 1 O €£peUVNTIKEG UTODECEL OUYKEKPLUEVNG KATELOUVONG OE TIEPUTTWOELG
eruPeBalwtikic HeAETNG (confirmatory study), (B) to epyaleio culoyng otoleiwy va gival
£va Sopnpuévo epwtnuatoloyio (structured questionnaire), (y) n L€Bodog cuA\oyn ¢ oTolxeiwy
va elval site épeuva mediou (survey research) eite meipopa (experimental research), (8) n
HEB0SOG SetypatoAniog va eEnyeital kot va altlohoyeital MARPWE KoL VO OVTLTPOCWTEVEL
000 TO SUVATOV TIEPLOCOTEPO TOV UTIO EAETN TANBUOUO, (€) 0 aplBOG TwV epwTnuatoloyiwy
Tiou Ba cUAAEXBOUV va elval TETOLOG WOTE VOl ETILTPEMEL TNV alodpaln e€aywyr) CUUTEPATUATWY

(m.x. Touldxtotov 100 apaTNPrOEL OTAV EPWTWVTOL OTEAEXN ETLXELPNOEWV KL TOUAAXLOTOV
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300 mapatnpnRoeLg OTav EpWTWVTAL KATAVOAWTEG) Kat (0T) n avaAuon Twv dedopévwy va yivel

Bdoel kKaOlEpWUEVWY OTOTIOTIKWY PEBOSWV TIOCOTIKNG aAVAAUONG.

e Tpitov, oL ¢otnTég/Tple Umopolv vo. oUVSUACOUV TOLOTLKH KOl TIOGOTIK GUAAOYN
npwtoyevwy n/kal Seutepoyevwyv Sedopévwy, BAcel Twv avwTépw odnylwy. H ev Adyw 060¢
ouvSUAleL TA TTAEOVEKTHATA TOU TTOLOTLKOU KOl TOU TTOCOTLKOU TPOTIOU GUAAOYNG Se80UEVWV
KOl EVOELKVUTAL OE QPKETEC TIEPUTTWOELG. EVOelKTIKA avadEépetal OTL elval n evoebelypévn
0060¢ 0€ TEPUTTWOELG TIOU, TIAPOTL OL PoLTNTEG/TPLEG EMBUPOUV VA GUAEEOUV LLOVO TTOCOTLKA
b6ebopéva, n TPOUTIAPYOUCO EUMELPLKI] YVWON OTO UMO HeAETN Bepatikd medio eival
TIEPLOPLOUEVN, LE ATIOTEAECHA VO LNV TIPoodEPEL To BewpnTtikd UTIORABPO TToU XpeLaleTal N
avantuén evog dounuévou epwinuatoloyiou. Katd Ouvémela, n OUAAOYN TOLOTIKWV
6edopévwy amoteAel Tn Baon ywa v avantuén tou SopNUEVOU EPWTNUATOAOYIOU Kal ThV

€KTIOVNON TIOOOTIKAG £PEUVAC.

o TEtaptov, ol PpoLtnTEG/TPLeG UmopolV va uloBetioouy tnv PEBodo Tne HeAETNG mepimTwong
(case study). AutO, TPAKTLKA, ONUALVEL OTL TOL EPEUVNTIKA EpWTHHATA TToU Ba tpokUPouv péoa
Qo TNV aVaoKOTNon tng dleBvoug emotnpovikng BuBAloypadiag Ba eAeyyBouv gumelplkd o
OUYKEKPLUEVN ETIXElPNON TOpaywyng MPolovIiwv N Tapoxng umnpeotwv. Auti n 060¢
SlkaloAoyeital LOVO Og TEPUTTWOELG TIOU 1 ETILXELPNON OLKOAOUBEL TIPOKTLKEG OL OTIOLEC £XOUV

oLaitepo evdladépov 1600 and BewpnTLKNG, OGO KL Ao MPAKTIKAG AmoPewC.

2. MeA£€tn OUYKEKPLUEVNG EMLXELPNONG I GUYKEKPLUEVOU KAASOU

O ouyKekpLuévog TUTog SIMAWMATIKAG epyaciag divel otoug dottntég/tpleg tn Suvatodtnta va
emAECoUV pia emixelpnon N €vav OUYKEKPLUEVO KAGSO Topaywyng MPoidoviwv 1 mapoxns
UTINPECLWV, VA ETIKEVTPWOOUV o€ éva GaLVOpEVO TIOU amoTeAel, mapadelypatog xaptv, anelln n
guKaLpia yLa tnv emixeipnon r tov kKAaSo tng emiloyng Toug Kat va to avolloouy Ste€odikwe. MNa
TO OUYKEKPLUEVO TUTO SUTAWUATIKAG epyaciog amatteital BpAloypadiky ovaoKomnaon, WoTte To
UTIO peAétn datvopevo va mMAalolwBel pe oxupo Bewpntikd umoBabpo. Asv amatteital culhoyn
mpwtoyevwy 6e60pévwy, eKTOC £AV KATL TETOLO KPLOel amapaitnto and to/tn doltntr/TpLa f Tov
eruPAénovta kabnynti/tnv eniBAénovoa kabnyntpla. Me GAAa Adyla, ot doltntég/TpLeg £xouv
Vv emhoyn va Bacioouv tnv enyelpnatoloyia Toug (kat va mpoBouv og MPOTACELG YLo TO UTIO
peAéTn dawvopevo) oe deutepoyevn Sedopéva. Ooov adopd oto tunpa NAnpoug Moitnong, n

emAoyn emeipnong 1 KAAdou pmopel va yivel BAoel Tou evoLadEPOVTOG TWV OTIOUSACTWY YL
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OUYKEKPLUEVN eTLXelpnon N kKAado mou Ba nBeAav va epyactolv LeTd Thv anodoitnor) touc. Ocov
adopa oto tunpa Mepikrg @oltnong, ol poLtnTEG/TPLEG UImOpOoUV va ETUAEEOUV TNV EMLXElpnON N
tov kKA@do mou ndn epyalovtat. OL doltntég/Tpleg mou Ba eMNEEOUV TO GUYKEKPLUEVO TUTIO

SUTAWUATIKAG EpYAOLAG EXOUV TLG €ENG EMAOYEG:

e [pwtov, avantuén oTpatnylkol TPOYPAUMATOS LAPKETIVYK/EMKOowwviag. H mpoogyylon
oautn ouviotatal, KOTA Kavova, oty avamtuén evog oAoKANPWHEVOU OXeSIOU UAPKETLVYK/
ETUKOLVWVIAC yLa pia emixeipnon, yla pila emxepnotakn povada (Strategic Business Unit) piag

£TXElpnONG A yLa Eva Tipoiov.

e AsUtepov, ekmovnon BLopnxavikig/ouykpltkng avdiuvong. Mia Blopnxavikr/cuykpLtkn
oavaAuon pnopet va iepthappavet tnv e€€taon g SoUng evog KAASoU, TIG OLKOVOULKES TAOELG,
TIC TACELG TNG AYOPAG Kol TG BE0ELC TWV eTAPLWY PEoa oTov KAASo. OL avaAUoeLg pmopetl,
£MiONG, VA EMIKEVIPWVOVTOL O£ TAEUPECG eVOC KAASOU, OTWG €lval n €peuva Kal N avantuén

TPOLOVIWY, N KPATLKN apéupaon, kal ta B£pato mpoocwrikoU.

e Tpitov, ekmovnon HeAETNG MAPKETLVYK VL0 CUYKEKPLUEVN ETIXELPNON. Mia LEAETN LAPKETIVYK
UTopel va ETILKEVTPWVETOL O KATOLEG LSlaltepeg TMAEUPEC, OMWE slval n avamtuén véou

TPOLOVTOC, N TILOAOYLAKN) TIOALTIKN, Ta KavaAla S1dBeong, to pelypa mpoBoAng, KATL

o TEtaptov, avamtuén MEAEING OTPOATNYLKAG VLA CUYKEKPLUEVN ETUXE(PNCN 1 OUYKEKPLUEVO
kKAado. Mia peAétn otpatnylkng Umopel va adopd otnv KATAPTLon €VOG OAOKANPWUEVOU
oTpaTNyLKoU oXedlou HLag ETXELPNONG 1] VA ETILKEVTIPWVETAL 0€ AANEG TTAEUPEC, OTWC lval oL

TAOELG OTPATNYLIKOU OXESLOOUOU OE €vav EL6IKO GUYKEKPLUEVO KAASO.

o [léumrtov, ekmovnon MEAETNG TEXVOAOYLAG YL CUYKEKPLUEVN eTxelpnon 1 kKAddo. Mia tétola
SuTAwpatiky epyacio  pmopel va  ETMIKEVIPWVETOL OTL( OLKOVOUIKEG, OTPATNYLKEG,

MNXOVOAOYLKEG, AVOTTTUELOKEG TIAEUPEG 1} 0TN SLAUON HLOG CUYKEKPLULEVNG TexVOAoyiag.
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Eknovnon AumAwpatiking Epyaociag

1. Emoyn O£parog

Q¢ evdedelypévo BEpa SMAWUATLKAG epyaciog Bewpeital ekeivo Mou evOLOPEPEL TTPOCWTILKA TOUG
doltntég/Tpleg kat mou Ba Toug emTpEPEL va aLOTIOL)OOUV OTO E£TMAKPO TG YVWOELG KOl TLG
OVAAUTIKEG TOUG Se€L0TNTEC evw, tapdAAnAa, Ba toug Swoel kal teplBwpla alomoinorg Tou aTov
€MayyeALATIKO otifo. MNa tnv emhoyr tou B£partog, oL ¢polTtnTEG/TPLEG PmopolV Vol AVTARCOUY
16€e¢, peTatl AAAWY, amo TI§ SLHAEEELS KaL TIG ouINTAOELG 0TO aUPLOENTPO, TNV EPYACLOKK TOUG
gunelpla, ta yevikotepa evbladépovtad toug, amod nmpoodata yeyovota Kal eEeAEelg TTOU €xouv
OX£0N UE TIC EMLOTHAEC TOU MAPKETLVYK Kal TN Emikowvwviag f amod ta epeuvnTika evdladépovta

KaBnyntwv.

2. E&slpeon kaw poAog smifAénovrog kaBnynt/sniBAénovoag kodnyftpLag

O/H srupAénwv/ovoa kadnyntric/tpla/H emiPAénovoa kadbnyntpla piog SUTAwWHATIKAG pyaoiag
umopel va eival kamowo amd ta pEAN AEM tou tuRpatog MApKeTvyk & Emikolvwviog tou
Owovopikol Mavemotnuiov ABnvwv 1 pélog AEM AGMou tuRpato¢ tou OLKovoULKoU
Mavemotnuiov ABnvwv 1 dMou A.E.l. epoocov Sbaokel oto ev Adyw MN.M.Z. O kabe
S16aokwv/8Ldaokovoa prnopet va avaldBel tnv emiBAsPn cuyKekpLUEVOU 0PLOUOU SUTAWUATIKWY
gpyoolwv. Mo tov Adyo autov, o AteuBuvtic tou NMMZ i aAog kaBnynTrng/TpLo TOU TPOYPAUUATOG
uropel va oulntioet ta media evSLadpEPovtog Tou omoudaoTth Kal Ta el8KoTeEpa Bepatikd nedia
mou evlladépouv Ttoug/tig Sibdokovteg/ouvosg tou MM Kat ta péAn AEM Tou TUAUATOC,

YEVIKOTEPQL.

O polog tou/tng eruBAénovrog/ovoag kaBnynth/tpLag eival cUUBOUAEUTLKOG, HE TNV Evvola OTL
Sev exkmovel ekeivog tn SutAwpatikn epyacia touc/tng dottnt/dottrtplag. O/H emiBAénwv/ovoa
Ba BonBrosL otnv amocagdrvion tou Buartoc, Ba Swaoel KateuBUVoEeLg avadOopLKA LLE TO TL TIPETEL
v LeAeTAOEL 0/n KABEe doLTNTAC/TPLO KAL TO TWCE VO OXESLACEL TNV £PEUVA TOU/TNG KA, ETtionc, Ba
ocuudwvnoel ue to/tn pottntr/TpLa o éva xpovosdiaypaupa tou Ba opillel O YEVIKEC YPAUUES TA
XPOVLIKA TepLBWpPLA EVIOC TWV OMOLwY TMPEMEL va £X0UV OAOKANPWOEL CUYKEKPLUEVA TUAMOTA TNG
SumAwpatikic epyaociag (m.x. ocuyypadn BLBAloypadikrc avaokonnong, culloyn MPWTOYEVWY
Sebopévwy). Katd ouvémela, ol doltntéc/tpleg kahoUvtol va afloTOLo0UV OTO £MAKPO TN

ocuvelodopd Tou/Tne emiBAEnovtog/ouoag Kol va adlepwoouv Xpovo wote va culntioouv padl
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TOU/TNG KOl VoL 0pLoBeTooUV To BEpa TG EMIAOYNE TOUG 000 TO SUVATOV TTEPLOCOTEPO KOl OGO TO

Suvatov evwplitepa.

O/H emBAénwv/ovoa kabBnyntng/tpla eival uMoOXpewUEVOS/N VA EVNHEPWVEL TOKTIKA TO
AtevBuvt yla v 1poodo twv dortntwv/tplwy mou smiBAnel, ald dev eival o/n dog/a
uneBuvoc/n. Téog, onuewwvetal 0tL o/n ermPBAEnwv/ovoa Ba elval To éva PLEAOG TNG TPLUEAOUG
grtponng mou Ba kpivel kot Ba BaBpoloynost Tn SMAwHATLKA Epyacio Twv ¢oLtnTwV/TpLwy mou

£XEL UTIO TNV €VBLVN Tov/TNG.

3. YrnofoAn Ouarog

O/H dortntric/tpLa ripemnet va uToBANAEL pEoa otnv TipoBAsTtopevn mpoBeopio (BA. ogA.13-14 tou
mapovtog odnyoul) otn Zuvtoviotikh Emtponr) (2.E.) Tou MM 0 évtumo BEUATOG SUTAWUOTLKAG

gpyaoiag, oto onoio Ba avaypadovrat:

® 0O TIPOTELWVOUEVOC TiTAOC TG AuTAwpaTiknG Epyaciag, o omolog mapott Sev eival amapaitnto va
glval o TeALKOC, PEMEL va amodidel pe tkavo Babuo cadrvelag to BEpa TG SUTAWUOTIKAC

gpyaociag

e uia g€nynon ¢ onuoaoiag Tou v AOyw OVTIKELUEVOU Kol SikaloAdynon tou evlladEpovtog

tou/tng dpottnt/TpLag,
e £vag TEPIANTITIKOC TIVAKOG TIEPLEXOUEVWY,

o Uia meplypadn twv peBodwv culoyng Sedopévwy Kat TNG avaAuTKiG peBodoioyiag tou Ba

akoAouBnOel.

To £VTUTIO QUTO TIPETEL vaL £XEL TNV £yKPLoN Tou emiBAEnovtog/tng emiPAénovcoc mpv urtoBAnBel

otn Mpappoateio tou MN.M.2.

4. Igpwvapla peuvnTIKAG LeBodoloyiag

MpoKelpévou oL GoLTNTEG/TPLEG VA ATOKTHOOUV HeyaAluTepn efoikeiwon pe tnv OAn Sadikaaoia
ekmdvnong g SUTAWUATLKAG epyaciag, sival Suvatov va S1opyavwvovTaL CEULVAPLA EPEUVNTIKIG

puebodoloyiac.

5. Xpovobdidypappo
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To xpovodlaypappa tng OSMAWUATIKAG £pyoociag Kataptiletol o ouvepyacio pe Tov/TnV
eruPAénovta/ovoca kaBnyntn/tpla, otav yivel 6ektd to BEpa tng epyaciag. To ev Adyw
XPOVOSLAYPOUUA TIPETEL VO TTEPIAAUPBAVEL ONUOVTIKA 0POCNHA, OMWG TO TEAOC TNG GUAAOYNAG
Se60opEVWY, TO TENOG TNC TPOKATAPKTLKNAG OVAAUONG, TOV XpOVo TapAdoonc Tou Tpoxeipou KAaOe
kebohaiou N TUAMATOG TOU TeAKOU Kelwévou otov/otnv emBAémovta/ouca, TOV XPOVO
gmotpodng Twv oXoAiwv tou/tng Kal tov Xpovo Tapddoong Tou TEAKOU KELUEVOU. Y€ TAKTA
XpoVik& OSlaotiuoata, o/n  ¢owtntAg/tpla, HE TNV €ykplon Ttou/tng smPBAEnovia/ouaoag
kaOnyntr/tplag, Ba utoBAaAAeL otn Mpappateia to AEATIO NMPOOAQOY doov adopd tv eKmoOvnon
NG AUTAWMOTLKAG.

6. Baowkég odnyisg
MepLkEC UUBOUAEC yLa eTILTUXH OAOKARPWON TNE SUTAWUATIKAG Epyaciog:

o  KoaOoplopdg CUYKEKPLUEVWV NUEPWV KoL wpwv Tou Ba adlepwvel o/n portntAc/Tpla yia ™

SuTAwpATIKA TOU gpyaoia.

e Juotnuatikn Sie€aywyn tng €peuvoc. Ta dedopéva mou Ba xpnoipomolnBolv pmopel va
npoéNBouv amd mAnpodopieg mou €xouv cUMEEEL AAAoL (Ssutepoyevelg TNYEG) Kal amod
mAnpodopiec mou Ba cuAAEEEL 0/n doLTnTAC/TPLA YLa TLG AVAYKES TNG SUTAWMATIKAG Epyaciog
Tou (mpwTtoyeveig mnyEg). Ot mAnpodopieg mou culAéyouv ahhol Bpiokovtal og BLBALa, dpBpa,
OnUooleVpEveG eKBEDELG, SNUOOKOTNOELS, amoypadEC Kal NAEKTPOVIKEG Baoelg SeSopévwy.
Ta &ebopéva mou Ba culégel o/n doutntrg/tpla Ba TpoéABouv amod €pWTNUATONOYLO,
ouvevtelelg, avtdpdoelc oe mewpdpata kKA. O/n dowtntig/tpla odeilel va avadipel
QVOAUTLKQ Ttolol OoToLXEla XpnoLuomoinoe kat amd mol mpogpyxovtal. O/H emPAénwv/ovoa
kaBOnyntng/tpla Ba cuotnoel mola otolyeia | MAnpodopisg eival kataAAnAdtepa yla tv
UTIOOTAPLEN TOU OKOToU, TWV OTOXWV Kal TNG eMXElpnuatoloyiog pilag SUTAwHATIKAG
epyooiag, Aappdvovtog umoyn TO XPOVIKA TEPLOWPLA €VTOC TWV OMoiwv TPEMEL va
olokAnpwBel n ouyypadn tng gpyaciag. Emiong, o/n emiBAénwv/ovoa kabnyntng/tpla Ba
ocuppouleloel Tov omoudactr) 660V apopd GTO UNXOAVLIOUO KO TIG TIPAKTIKEG AEMTOUEPELEC TNG

oUM\OYNAC TWV oToLXELWV.

e e ouvepyaocio pe tov/tnv emiPAénovra/ovca kabnynth/tpLa, o/n dortntig/tpla Oa emiAé€el
v kataAnAotepn péBodo avaiuong, os mepintwon mou emAéEsL TUTIO SIMAWUATLKAG TTOU

TpoUTOOETEL TN GUAAOYN KAl avAAUGCH TIPWTOYEVWY SESOUEVWV.
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e To kelpevo NG SUTAWMPATIKAG epyaciag Ba MpEMEeL va elval MPWTOTUTIO KAl KAAOYPAUEVO.
Emtiong, Oa mpénel va xapaktnpiletot and eukoAia oTnv avayvwaon, oUTWE WOTE OL AVOYVWOTEG
nou Ba 1o Slapacouv va elval oe B€on va moapakoAouBolv Tov elpUd TwWV OKEPEWV TOU
onoudaoTH, Xwpi¢ mapanounég o Keipeva, mou Sev mopatiBevral oto cwpa TNG epyaciag n

TO MOPAPTHUATA TNG.

o H OSutAwpoatikn epyacia mpémel va elval KaTAAnAa Sopnpévn. ZNUELWVETAL OTL N
evbedelypévn doun eival, oe peyalo Babuo, cuvaptnon tou TUTIOU SUTAWHMATLKAG Epyaciag
miou Ba emNe€eL o/n dportntrg/TpLa. EVOEIKTIKA, avadpEPETOL TTOPAKATW N SOWUI TTOU TIPETIEL VOl

£xel plo SumAwpatikn epyaocia mou Baciletal otn cUAAOYH TPWTOYEVWY SES0UEVWV.

KeddAawo 1: Eloaywyr). H sloaywyn MpENeL va mepAaBAVEL pia TEPLEKTIKN EMEEAYNON TOU
Bfpartog/avtikelpévou umd Slepevvnon. Emiong, Ba mpémel va ylvetal plo oUVTOWN
TAPoUCiacn ToUu OXETKoU TAalciou (m.x. KAASOG OLKOVOULKAG SpactnplotnTog) Kol Lo

CGUVOTTTLKN TtepLlypadr) tTnG SOUNG KoL TIEPLEXOUEVOU TNC SUTAWMATIKNG Epyaciag.

KeddAawo 2: BipAoypadiki Avackomnon. To Kepalalo autd €xel wG oTOX0 VA EVNEPWOEL
TNV avayvwotn yla tnv npolnapyouvoa yvwaon Kot Bewpio oto umo peAétn Bepotiko nedio. H
onuaoia tou sival Bapuvouoa, KaBWG HOVO PECA OO Uia CUVIETAYUEVN QVOOKOTINON TNG
SLeBvolc emOTNUOVIKAC YPOUUATELOG Kol TNG OXETIKNAG BLBAloypadiag Ba pmopéosl o/n
doutntic/Tpla (a) va evtomicsL o Kevo yvwong, (B) va avamtigel kat va otnpifel ta epeuvnTIKA
EPWTNHATA I TIC EPEUVNTLKEG UTIOBEDELG TNG epyaciag Kal (y) va MeloEL TOV avayvwoTtn yLa T

OUMBOAN TNG epyaciag, TOo0 ano BewpnTiKNG, 000 KAl OO TPAKTLKAG TTAEUPAC.

KedadAawo 3: MeBodoloyia. I1o kepdalato autd o/n poltnTAC/TpLa MPEMEL VO TAPOUGCLATEL UE
TPOTO oadn KL TIEPLEKTIKO OTOLXELQ TTOU 0ldpopouV, HETAEY GAAWY, OTIC LeBOSoUG KaL epyaleia
ouM\oync otolxeiwv, Tn péBodo Setypatorniag, to péyebog tou emiteuyBEvroc Selypatog Kat

TOV TPOTO PETPNONC TWV peTaPAnTwWY UTIO Stepelivnon.

KedpdAawo 4: AvaAduon kat AnoteAéopata. To mapov kedpdAato mephapBavel tTnv avaiuon
Twv O6ebOpEVWY, HE EUMEPLOTOTWHUEVO KOL EMIOTNUOVIKA TEKUNPLWHEVO TPOTo. Ta
omoteAéopata TPEMEL v Tapouotalovtal OVOAUTIKA Kot pe oadnvela (ouviotdtol n
napdbeon KATAANAWY OXNUATWY, TIVAKWY Kol ypadnUATwV). 210 KePAAALO AUTO MPEMEL VAL
g€nysital Mwe T EUPNATO ATAVTOUV OTOL EPEVUVNTIKA EPWTAMATO f/KaL EAV TOL EUPRAMATA

emPBefalwvouv i amoppLITTOUV TIG EPEUVNTLKEG UTTODETELG.
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KepdAawo 5: Tupnepdopata. 3to tedeutaio kedpdAalo tng SUTAWHATIKAG gpyaciag, o/n
doltntng/Tpla mpémel (o) vo cuINTACEL TOL EVPHMOTA, VO TO AVIUTAPOPBAAEL UE TV UTIAPXOUCA
Bewpla KAl PEe TIPOYEVEDSTEPEG LEAETEC Kal Vo ovadelEel TIG BewpnTLKEG TOUG TTPOEKTACELG, (B)
va avadeifel TNV TIPAKTIKY onUACia TWV EUPNUATWY YLa ToV UTIO PEAETN KAASO | TNV UMO
UeAETN emuxeipnon, (v) va cuvolicel Toug mepLOpLopoUs TN £peuvag Kal (8) va mpoteivel

060UC¢ yLO TIEPALTEPW EPEUVAL.

‘Evag KaAog TpoOmog yia AvtAnon WOewv oXeTW{OUEVWY HE TN Soun TNEG SIMAWUOTIKAC Epyaciog
gival n avayvwon entuxnUéEVWY epyactwv ¢GoLrtnTwv/Tplwy madolotépwy etwv tou OMNA A

GAAWV EYKPLTWV TIAVETILOTNUIWY TOU e€WTEPLKOU.

e 0O/n dountig/tplo odeilel va HEPLUVACEL WOTE TO KEIUEVO va gival KOAOYPOUUEVO KoL
£UAVAYVWOTO. AsdopEVou OTL OL TIPWTOL AVAYVWOTEG TOU KELPEVOU Ba slval ta PEAN TNG
TPLUEAOUC emLTpOTAG TTou Ba agloAoyroel Ttnv moldtnTa tng epyaociog, dev Ba ektipunOel kat
6ev Ba BaBuoAoynBel guvoika £€va duovonto Keipevo, €va Keipevo pe opBoypadikd Kot
OUVTOKTIKA AdBn, €va TPOXELPOYPOUUEVO Kal akaAoioBnto keipevo n éva Kelpevo pe
opdApata otic PiPAloypadikec avadopeg, adKOLOAOYNTEG eMAVAANPELS, AOYLKEG
oouVEnEeLleg, akatahaBiotika Sltaypdppato Kol oBACLUES SLOMIOTWOELS KoL CUUTEPACHATA.
MNa toug Adyoug autoug, o/n doltnTng/tpla mpénel va KotaBAaAel v amopaitntn
mpoomddela Kol va adlepwosl ToV amapaitnTto Xpovo, wote va skppactel kabapd Kal va
Slopopdwoel £va keipevo amio, aAAd cuyxpovwe eviladEpov Kat OxL AmAoiko, EUKOAOVONTO

OAAQ CUYXPOVWCE LECTO Kol OXL pNXO KaL, TTPOTIAVTWY, GIALKO OTOV QvVoyvVwoTh.

7. YrmoPoAn

H SumAwpatikn epyacia mpémnel va untoBAnBel péxpl tnv oplobeioa KATAANKTLKY NUEPOUNVIA HE
v £€ykplon tou eniBAénovrog kabnyntic/tng emuBAénovoag kabnyntpLag.

To Keilpevo TG SIMAWUATIKAG epyaciag mpémel va umtoBAnBel otn ypappateia oe Yndrakn popdn
(word kat pdf). H amootoAn yivetal pe e-mail, oto omolo avaypddetal To MapakATw KEWEVO: «Za¢
amooTEAAw TN OSUTAWUATIKY LOU EPYaCio TPOKEWIEVOU VO CUUTEPIANQTEl ato mpoypauua
TTAPOUCIACEWV/EEETAOEWVY. »

To TeAkO Kelgevo TNG OUTAWUOTIKAG €pyaciog eAEyxetol amo TNV  YpapPOTEio  yla
ovtlypadr/AoyokAorn e T Xprion ToU TPOYPAUHATOC turnitin To omoio KAAUTITEL KOL TIEPUTTWOELS

XPNONG KELUEVWVY TIOU TIPOEPXOVTAL A0 epYOAEla TEXVNTHG VONUOOUVNG. YTIG TIEPUTTWOELG TIOU
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gvtoniletal uPnAo mooootod avtlypadnc/AoyokAomrg, ol doltnTEG/Tpleg Ba MapAMEUTIOVTIAL OTN

JUVEAEUON TOU TUAMOTOG Ue TpdTacnh dlaypadng toug ano to N.M.2

8. E&ftaon ko aglohoynon

o H efétaon TnNG SUTAWUATLKAG gpyaciog yivetal cUUGWVA e TO TIPOYPAa TTou SnUoCLeVUEL

Mpapparteia. H dtadikaoia Slapkel mepimou pion wpa.

o He&étaon tng SUTAWMATIKAG EpYACLOG YIVETOL EVWITLOV TPLLEAOUG EMLTPOTIAG, TNV OTola opilel
n Zuvroviotikr Emtpornr (£.E.) kat otnv omoia cuppetexel o/n smiBAénwv/ovoa kot Svo

aAot/sc Stddokovteg/ovoec oto M.M.3.

e OL dountég/tpleg mapouoldlouvv TN SUTAWMOTIKY £PYACiO TOUC EVWTILOV TNC ETILTPOTAG
(ouviotaral mapouciacn os popdn ppt). H mapouciaon dev umopel va unepPaivel ta 10
Aemtd. Ta pEAN TNG EMITPOTIG WMOPoUV va UTMoBAAOUV €pWTNOEL;, N cadrvela Kot
TIEPLEKTLKOTNTA OTNV ATIAVTNON TwV OTolwV lval anapaitnta otoweia yia pia uPnAn enidoon

KoL €vav KoAO TEAKO BaBuo.

e H ékboon tng Babuoloyiag avakowwvetal anag yia Toug GpoLtnTEG TOU CUPUETEXOUV OE KAOE
g€etaotikn mepiodo. H TplpueAng emtponr pmopel va INTAosl aA\ay£EC Kal va OploEL TtThv
npoBeopia péoa otnv omoia ot oMayég autég mpémel va ohokAnpwBouv. O/H
eruBAénwv/ovoa kaBnyntic/Tpla eAéyxel TNV vAomoinon Twv oaAAaywv autwv Kat Sivel tnv

TeALKN €yKpLon.

e Y& mepimtwon amotuxiag otnv efétoon TNG SMAWUATIKAG gpyaciag A pn eumpoBsoung
umoBoAnc tng, o/n doutntic/tpla pmopsi va emavurtoBalet t A.E. péxpl tn Anén tou 2°Y
aKadNUaikoU £ToUG oTIOLSWVY yla Ta TURHata TARPoug doitnong Kat HeExpL tn Anén tou 3°°
akadnuaikol €toucg omoubwv yla To TUNHA MeEPLKNG doltnong . MNa tnv enavumoBoAn tng
SumAwpatikAg epyaciag o ¢ottntig/n doltATpLa TPEMEL Vo KATAOEOEL OXETIKO aitnua otn
Mpappoteia tou MN.M.3. pe tn ocvpdwvn yvwun tou erupAénovroc/ovcag. H éykplon tou
alTUOToG emavumoBoAng eite Adyw amotuyiog eite Aoyw mapdraocng Sivetal amo tn

Yuvéheuon tou TUAUOTOG.

e ITnVv nepinmtwon emavunoPoAng, o Babudg dev unopel va umtepBel to €L (6).
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e Jtnv mnepimtwon enavumoPoAng, avemtuxng e€étaon 1n  ekmpoBeoun umofoAn TNg
SumAwpHaTIKAC epyaciac odnyeil oe Slaypadn tou portntr/TpLog amod to Metartuxlokd MN.M.3.

pe anodaon TG TUVEAEUONG TOU TUALOTOC KATOTILV ELONYNONG TNS ZUVTOVLOTIKAG Emttponng.

AwaSikaoTika O¢pata
1. KoataAnKTtikég npoOeopieg

Mapakatw SveTal To XpovodLaypapa ava TURHO, 000V adopd OTNV EKTOVNON TNG SUTAWUATIKAG
epyaoiag. To yxpovodidypappo autd Oa tnpnbsi auotnpd. Av ofn dountig/tpia dev
OAOKANPWOEL TN SUTAWMATIKA €pyacia HECO OTA KOTWIEPW TIPOPAETOLEVA XPOVIKA OpLaL,
SkatoUtol mapdtoon £wg Kat evog (1) emumAéov e§apivou yia Ta Tupata nAnpoug poitnong
Kot 8U0 (2) emumAéov g§apAvwY yla TO TUAMA UEPLKNG ¢doitnong, META omd oTloAoynpEvh
glofjynon tou/tng emBAénovrog/ovoag kabnyntr/tplag kat anddaon tne Mevikig Zuvéleuong

TOU TUAMOTOG.

MNa toug/tig portnTég/TpLeg Twv TUNHATWY TARpoug doitnong

YrioPBoAn evtumnou BEpatog SUTAWUATIKAG pyaciag Npwtn gpyacin pépa Maiou
1° akad. £Tou¢ oTToVSWV

YrioBoAn 1°° SeAtiou mpoodou Npwrto SskamnevOipepo
ZemtepPpiov 2° akad. €Toug
omoudwv

YrioBoAn 2°° SeAtiou mpoodou Agltepo SekanevOipepo
Oktwppiou 2°° akasd. £Toug
omoudwv

YroBoAn SumAwUaTIKNAG epyaciag Teleutaia epydoiun pépa
lavovapiou 2°° akad. £Toug
oTIoUS WV

Ma toug/tig pottnTég/TPLeG TOU TUHMATOG MEPLKAG doitnong

YroBoAn evtumou B£patog SUTAWUATIKAC Epyaciag Npwtn gpyaoctun pépa Maiou
2°Y akad. £Toug ortouvdwv

YroBoAn 1°° gAtiou mpoddou AsUtepo SekanevOipepo
ZentepPpiov 3% akad. £Toug
oTIoUd WV
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YroBoAn 2°° eAtiou mpoddou Npwto dekanevOnuepo
Nogpppiov 3°° akad. £Toug
oTIoUd WV

YroBoAn SumAwUATIKAG epyaciag TeAeutaia epydoiun pépa
lavouapiou 3°° akad. £Toug
onoudwv

2. Mopdomnoinon

o To e€wdUANO £xeL €lBLKN Hopdr KOl TIPOTUTIO TOU Unopeite va Seite oto «Mapdptnua 1» Tou
mapovtog odnyou. H Sgutepn oeAiba mephapBavel umteBLVN SRAwan, To Keipevo TN omolag

UTIAPXEL O0TO «MapdpTno 2» ToU mapovtog odnyou.

e JTn ouvéxela mapatiBetal n ovvoPn NG SUTAWUATIKAG gpyaciag (executive summary), n
omola TPEMEL OUVOTITIKA (UEXPL 2 O€Aldeg) va TApPEXEL OTOV avayvwotn upia KaAn
mAnpodOPNON GXETIKA LE TOUG GTOXOUG, TN LEBOSO MPOTEyyLoNC Kol TA KUPLOL CUUTTEPACHLOTO

¢ epyoaoiag.

e Apéowg MeETA TN ouvoyn mapatiBetol 0 TIVOKOC TIEPLEXOUEVWV TNG SUTAWUATIKAC Kal

0KOAOUBEL TO KUPLWG KELUEVO.

e Edv umdpyouv mapaptipata, mapatiBevrol LETA To KUPLWE KElWEVO TNG epyaciag Kal oL TiTAoL

TWV TAPAPTNUATWY avadEPOVTaL OTA TEPLEXOUEVOL.

e 1o TEAOC TNG gpyaociag, mapatibstal o kotdloyo¢ twv maparnounwv (references) katd
oAb opnTIK OElpd TV cuyypadEwy, n onola KAAUTTEL TANPWG TLG avadopEC TTOU TTEPLEXOVTAL
OTO Kelpevo NG epyooiag. INUELWVETOL TO £EAC: O KATAAOYOG TWV MOPATOUMWY Oa TPEMEL VOl
nepthappavel povo TG avadopEG ToU yivovtal eviog TOU KelPévou. Kotd Ouvémela, ot
doltntég/tplec odeirouv va mpoBolv o MPOOEeKTIKO EAeyXo TpLy TNV mapadoaon tng Statplpng,
WOTE VA MNV UTAPYXOUV OTO Kelpevo avadopég mou Oev mepllapfdvovial oTov TEAKO
KOTAAOYO KoL €miong va PNV UTIAPXOUV OTOV TEALKO KotaAoyo avadopég mou OSev

Xpnoluomnoionkav oto Keipevo.

e OL avodopec €eVvtOC TOU KEWMEVOU Ot OUYYPOdELS, EPELVNTIKOUC OPYAVIOMOUG KATT.
cuvodelovtal amo tv xpovoloyio £kdoong kol povov, svw Ta TANPn otolxeia (tithog,
£k60TNC, TELXOC TtEPLOSIKOU KATT) mapouolalovtal MPOoEeKTIKA ato TUApa tng BBAloypadiag.
Ta otolyela mou mapatiBevrol MPEMEL VA EMOPKOUV WOTE O AVOYVWOTNG VoL UIopel, €av To

embupei, va ehéyéel kabOe avadopd. Ito «Mapdptnuo 3» tou mapdvio¢ odnyol
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neptAappavovtal TANPELG Kol Aemtopepelc obnyieg yla to olotnua BipAloypadikwy
avadopwv/mapanounwv tg Apepikavikng Yuxoloyikng Etalpesiag (APA Reference Style /

Tuotnua XapPapvt), o onolog mpeEneL va epappootel amapéykALta.

e H éktaon Tng SUTAWMOTIKNG epyaciog (Kuplwg Keipevo) mpémnel va eival mepimou 15.000 Ag€elg

KoL 8ev mpemnel kat’ oudéva tpodmo va urtepPaivel Tig 20.000 AE€eLg .

e  To KUPLWG KElPEVO TNG SUTAWUATLKAG Epyaciag PEMEeL va gival YpAUUEVO LE YPOLUATOOELPA
“Calibri” pey€6ouc 11 kat SUTAOG Slakevo. MIKpOTEPQ YPAUUATA UITOPOoUV va Xpnotpomnotnbouv
O€ UTTOCNUELWOELG, TIIVAKEG, K.ATL. aAAQ O€ KavEva onpelo Sev eMITPEMETAL N XPHON YPOUUATWY

ULKPOTEPWYV TOU peyEBoUG Twv 8 pt.
e To Kelpevo MpEMEL va £XeL eplBwpLa 2,5 EKATOOTWYV TTPOG OAEC TIC TIAEUPEG TNG oeAidag.
e HopiBunon twv oeAidwv MpEmel va elval cuvexng Kal va iepthapBavel tnv oeAida titAou.

e 'OAeg oL oeAibeg meplAapuBAvVOUV TUTIOTIOLNUEVO UTIEPTITAO Kal UTIOTITAO, OTou avadEpovtal
(ektog amd tov aplBud tng oeAidoc) to MN.M.3., To akadnuaiko £1og, o TitAog TN epyaciag, To

TUAMA KOL TO OVOUO TOoU cuyypadEa.

e To Kelpevo MPEMEL va elval TUTTWHEVO o ASUKO Xapti peyeboug A4,

3. Avaptnon og anoBetrplo

OL SutAwpaTIKEG epyacieg, epooov eykplBoUV amd TNV €EETACTIKN ETUTPOTI], OVAPTWVTAL OTO
SlkTuakO TOMO TNG 2XOAAC Kol KoatatiBevtal oe nAektpovik popdn otn lpoppatsia
Metamtuylakwy Kat AlSoktoplkwv Xmoudwv TNC IXoANg Aloiknong Emxelpioswv Kot TN
BiBAL0BN kN tou O.M.A. pe okomo va StateBolv og oxeTikd amoBetrpla cuotnuata, povov epocov

Sev nepléyouv Sedopéva, Ta omoia anayopevetal, facel vopou, va dnuooteuBoulv.
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MAPKETINTIK & EMIKOINQNIAX
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Napdptnua 1¢ Na tpRpota HePLkng Kat mAnpoug ¢poitnong

= IXOAH
n A‘:al : r? :: : : :.K|g v gTFHEECNOS N%NP;\I/CE SR oY EPRRERTEOR MAPKETINTK & ETIKOINGNIAZ
7 P 1c IN MARKETING &

AOHNAON AND BUSINESS SIS COMMUNICATION

TMHMA [NAHPOYZ/MEPIKHZ] ®OITHEIHZ

«O TITAOZ THZ AINNQMATIKHZ EPTAZIAZ EAQ»

AINMAQMATIKH EPTAZIA THX OOITHTPIAZ

IQANNAZ [QANNOY

Mpo¢ LEPLKA EKTTARPWON TWV AMALTHOEWV yLa To AlmAwpa
Metamtuylakwy 2rnouvdwv « Mapketivyk & Emikolvwviog»

AOHNA, [ETOZ NAPAAOZHZ AINMAQMATIKHZ]
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OIKONOMIKO
MANENIETHMIO

AOHNON ®

ATHENS UNIVERSITY
OF ECONOMICS
AND BUSINESS

2l METATTYXIAKO
AIOIKHEIHE
skl MAPKETINTK & EMIKOINONIAZ

Moo el MSc IN MARKETING &
NIy COMMUNICATION

Napdptnua 1P

Na to tuqua mAARpou¢ d¢oitnong pe Sedvn

TLPOCAVOTOALGHLO
OIKONOMIKO ATHENS UNIVERSITY PR nE\TrﬁPETTYlﬁ?E% W—
NANEMIETHMIO B T OF ECONOMICS EMIXEIPHEEQN
- PPRPRN  MSc IN MARKETING &
AOHNON | AND BUSINESS ETSIY  COMMUNICATION

FULLTIME WITH INTERNATIONAL ORIENTATION

“THESIS TITLE HERE”

A thesis submitted in partial fulfillment of the requirements for the

MSc in Marketing & Communication

ATHENS [year of submission]

“STUDENT’S NAME HERE”
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OIKONOMIKO ATHENS UNIVERSITY Pl METATTYXIAKO
NANEMIETHMIO OF ECONOMICS UGiEy  MAPKETINIR & EDIROINONIAT
RPN MSc IN MARKETING &
AND BUSINESS NS COMMUNICATION

AOHNON ¥

Napdptnua 2° MNa ta THRpota LeEPLKnG Kat TARpoug ¢poitnong

YNEYOYNH AHAQ2H
(etodyetan perd to e€wpuAio tne epyaciag)

Auti n SmMAwpatikn epyacia umofdaMletal amd Tov/tnv ouyypadéa TG WG UEPLKN
EKTTANPWON TWV amaltnoewv tou Mpoypappato¢ Metamtuylakol Emoudwv MApKeTIVYK &
Erukowwviag Ttou OwkovoulkoU Mavemiotnuiou ABnvwv kal SlatiBetol péow NG
HAektpovikng BiBAL0BAKNG Tou MN.M.Z. katL tou I§pupatikot ArtoBetnpiou tou OMA.

YrievBuva SnAwvetal OTL, N GUYKEKPLUEVN SUTAWHATIKN gpyacia €xel cuyypadel amd Tov
urnoypadovta/tnv unoypadouvoa kot dev £xel uTtoPAnOsl olte £xeL sykplOsl oto mMAaiolo
GA\ou petamtuylakol 1 mpomtuxlakou tithou omoudwv, otnv EAAGSa | oto efwteptkd. H
gpyooia  auth, €xovtag ekmovnBsi oamd Tov umoypddovta/tnv  umoypddouoa,
OVTLIIPOOWTIEVEL TIG TIPOOWTILKEG TOu/TNG amoPelg emni tou B£patog. OL mny£C oTIC Omoieg
QVETPEEE Yyl TNV EKTIOVNON TNG CUYKEKPLUEVNG SUTAWMOTIKAC £pyociag avadEpovtol oTo
OUVOAO TOUG, UE TIANPELS avadopég oToug ocuyypadels, cUUTEPAAUBOVOUEVWY KOL TWV
TINYWV TTOU eVOEXOUEVWE XpNOLpomotnonkayv amno to dtadiktuo.

YUuvtopeg avadopég otn SUTAWHATIKA gpyacia emitpénovrol xwplc eldkn adsla, umo TNV
npoUndBeon otL yivovtat akpiPeig avadopég otig mNyES. H £ykpLon Twv LTHOEwWV yla adela
XPNONG EKTETOUEVOU QTOOTIACHOTOC 1 avamapaywyns HEPOUC N TOU OUVOAOU TNG
SUTAWUATIKAC egpyaciog xopnyeital amd tnv Zuvtoviotikr Emtponn tou [Mpoypdppartog
Metamntuxtakol Xnoudwv, epooov KPILVEL OTL N XprHon Tou UALKOU ival ipog To cupdEpov Tou
Metamntuxtakol MNpoypAappatog.

ONOMATEMNQNYMO:

YNOrPA®H:
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MAPKETINTK & EMNIKOINQNIAZ

Napdptnua 2° Ma to Tpipa mARpoug dpoitnong pe Stedvi
TLPOCOVATOALOHO

CERTIFICATE OF DISSERTATION PREPARATION

The present thesis is submitted in partial fulfiiment of the requirements for the
postgraduate degree of the MSc in Marketing & Communication with International
Orientation and will be made publicly accessible via the e-library of the programme

and the AUEB Institutional Repository & Digital Library “PYXIDA”.

| hereby also declare that the present thesis is a result of my own work and has not
been submitted for any other undergraduate or postgraduate qualification in Greece
or abroad. This thesis reflects my personal opinions on the subject. All sources have

been cited properly, including online material.

References to this thesis are allowed without special permission, under the condition
that the source is explicitly and correctly cited. Approval for using longer extracts,
parts of the dissertation or the full text can be given only by the Coordinating

Committee of the MSc in Marketing & Communication.

Name: [name of the student]

Signature:

06nya6g Ekmovnong Autlwpatikig Epyaciog oel.19



IXOAH
OIKONOMIKO ATHENS UNIVERSITY Wi vEaTOGNO
NANEMIETHMIO OF ECONOMICS EMIXEIPHIEQN
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AOHNAON ¥

Napdptnua 3

2TO MNMAPON MAPAPTHMA OA BPEITE TON ZYNOMNTIKO OAHIO MNOY 2YNETA=E O EKAOTIKOZ
OIKOZ TAYLOR & FRANCIS TA TO 2Y2THMA BIBAIOTPADIKQN ANADOOPQN THZ
AMEPIKANIKHZ WYXOAOTIKHZ ETAIPEIAY (APA REFERENCE STYLE) ONQ3> KATEBHKE AMO TO
AIAAIKTYO THN 11/2/2014 3TH AIEYOYNZH

http://www.tandf.co.uk/journals/authors/style/reference/tf APA.pdf
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Taylor & Francis Group
an informa business

Taylor & Francis Standard Reference Style: APA

APA (American Psychological Association) references are widely used in the
social sciences, education, engineering and business. For detailed information,
please see the Publication Manual of the American Psychological Association,
6th edition, http://www.apastyle.org/ and http://blog.apastyle.org/.

Contents of this guide

References in the text
Tables and figures
Reference list

Book

Journal

Conference

Thesis

Unpublished work

Internet

Newspaper or magazine

Report

Personal communication

Other reference types

In the text

Placement References are cited in the text by the author’'s surname,
the publication date of the work cited, and a page number
if necessary. Full details are given in the reference list.
Place them at the appropriate point in the text. If they
appear within parenthetical material, put the year within
commas:

(see Table 3 of National Institute of Mental Health, 2012,
for more details)

Within the same Order alphabetically and then by year for repeated
parentheses authors, with in-press citations last.

Separate references by different authors with a semi-

Issued 2007; Revised 25 January 2013. Changes in this revision: more guidance
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Management, Taylor & Francis Journals UK.



colon.

Repeat mentions
in the same
paragraph

If name and year are in parentheses, include the year in
subsequent citations.

With a quotation

This is the text, and Smith (2012) says "quoted text" (p.
1), which supports my argument.

This is the text, and this is supported by "quoted text"
(Smith, 2012, p. 1).

This is a displayed quotation. (Smith, 2012, p. 1)

Page number

(Smith, 2012, p. 6)

One author

Smith (2012) or (Smith, 2012)

Two authors

Smith and Jones (2012) or (Smith & Jones, 2012)

Three to five
authors

At first mention:

Smith, Jones, Khan, Patel, and Chen (2012) or (Smith,
Jones, Khan, Patel, & Chen, 2012)

At subsequent mentions:
Smith et al. (2012) or (Smith et al., 2012)

In cases where two or more references would shorten to
the same form, retain all three names.

Six or more
authors

Smith et al. (2012)
(Smith et al., 2012)

Authors with
same surname

G. Smith (2012) and F. Smith (2008)
G. Smith (2012) and F. Smith (2012)

No author

Cite first few words of title (in quotation marks or italics
depending on journal style for that type of work), plus the
year:

(“Study Finds,” 2007)

If anonymous, put (Anonymous, 2012).

Groups of authors
that would
shorten to the
same form

Cite the surnames of the first author and as many others
as necessary to distinguish the two references, followed by
comma and et al.

Organization as
author

The name of an organization can be spelled out each time
it appears in the text or you can spell it out only the first
time and abbreviate it after that. The guiding rule is that

Issued 2007; Revised 25 January 2013. Changes in this revision: more guidance

on providing URLs.

Warning - not controlled when printed. Maintained by Head of Quality

Management, Taylor & Francis Journals UK.




the reader should be able to find it in the reference list
easily.

National Institute of Mental Health (NIMH, 2012) or
(National Institute of Mental Health [NIMH], 2012)

University of Oxford (2012) or (University of Oxford,

2012)
Author with two Put a, b, c after the year
works in the (Chen, 2011a, 2011b, in press-a)

same year

Secondary source | When it is not possible to see an original document, cite
the source of your information on it; do not cite the
original assuming that the secondary source is correct.

Smith's diary (as cited in Khan, 2012)

Classical work References to classical works such as the Bible and the
Qur’an are cited only in the text. Reference list entry is not
required. Cite year of translation (Aristotle, trans. 1931)
or the version you read: Bible (King James Version).

Personal References to personal communications are cited only in
communication the text:

A. Colleague (personal communication, April 12, 2011)
Unknown date (Author, n.d.)

Two dates (Author, 1959-1963)
Author (1890/1983)

Endnotes should be kept to a minimum. Any references
cited in notes should be included in the reference list.

Tables and
figures

Reference list

Put reference in the footnote or legend.

Alphabetical letter by letter, by surname of first author
followed by initials. References by the same single author
are ordered by date, from oldest to most recent.
References by more than one author with the same first
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author are ordered after all references by the first author
alone, by surname of second author, or if they are the
same, the third author, and so on. References by the
same author with the same date are arranged
alphabetically by title excluding 'A’ or 'The', unless they
are parts of a series, in which case order them by part
number. Put a lower-case letter after the year:

Smith, J. (2012a).
Smith, J. (2012b).

For organizations or groups, alphabetize by the first
significant word of their name.

If there is no author, put the title in the author position
and alphabetize by the first significant word.

Form of author
name

Use the authors’ surnames and initials unless you have
two authors with the same surname and initial, in which
case the full name can be given:

Smith, J. [Jane]. (2012).

Smith, J. [Joel]. (2012).

If a first name includes a hyphen, add a full stop (period)
after each letter:

Jones, J.-P.

Book

One author

Author, A. A. (2012). This is a book title: And subtitle.
Abingdon: Routledge.

Two authors

Author, A. A., & Author, B. B. (2012). This is a book title:
And subtitle. Abingdon: Routledge.

Three authors

Author, A. A., Author, B. B., & Author, C. C. (2012). This
is a book title: And subtitle. Abingdon: Routledge.

More authors

Include all names up to seven. If there are more than
seven authors, list the first six with an ellipsis before the
last.

Author, M., Author, B., Author, E., Author, G., Author, D.,
Author, R., ... Author, P. (2001).

Organization as
author

American Psychological Association. (2003). Book title:
And subtitle. Abingdon: Routledge.

No author

Merriam Webster’s collegiate dictionary (10th ed.).
(1993). Springfield, MA: Merriam-Webster.
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Chapter

Author, A. A. (2012). This is a chapter. In J. J. Editor
(Ed.), Book title: And subtitle (pp. 300—316). Abingdon:
Routledge.

Author, A. A. (2012). This is a chapter. In J. J. Editor & B.
B. Editor (Eds.), Book title: And subtitle (pp. 300—316).
Abingdon: Routledge.

Author, A. A. (2012). This is a chapter. In J. J. Editor, P. P.
Editor, & B. B. Editor (Eds.), Book title: And subtitle (pp.
300-316). Abingdon: Routledge.

Edited

Editor, J. J. (Ed.). (2012). Book title: And subtitle.
Abingdon: Routledge.

Editor, J. J., Editor, A. A., & Editor, P. P. (Eds.). (2012).
Book title: And subtitle. Abingdon: Routledge.

Editor, J. J., & Editor, P. P. (Eds.). (2012). Edited online
book: And subtitle. Retrieved from http://www.XXXXXX

Edition

Author, A. A. (2012). Book title: And subtitle (4th ed.).
Abingdon: Routledge.

Translated

Author, J. J. (2012). Book title: And subtitle. (L. Khan,
Trans.). Abingdon: Routledge.

Not in English

Piaget, J., & Inhelder, B. (1951). La genése de l'idée de
hasard chez I'’enfant [The origin of the idea of chance in
the child]. Paris: Presses Universitaires de France.

Online

Author, A. A. (2012). Title of work: Subtitle [Adobe Digital
Editions version]. Retrieved from http://wWww.XXXXXX

Place of
publication

Always list the city, and include the two-letter state
abbreviation for US publishers. There is no need to include
the country name:

New York, NY: McGraw-Hill

Washington, DC: Author

Newbury Park, CA: Sage

Pretoria: Unisa

Chicago, IL: University of Chicago Press
Cambridge, MA: Harvard University Press
Abingdon: Routledge
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If the publisher is a university and the name of the state is
included in the name of the university, do not repeat the
state in the publisher location:

Santa Cruz: University of California Press
Lincoln: University of Nebraska Press

Publisher Give the name in as brief a form as possible. Omit terms
such as ‘Publishers’, ‘Co.’, ‘Inc.’, but retain the words
‘Books’ and ‘Press’. If two or more publishers are given,
give the location listed first or the location of the
publisher’s home office. When the author and publisher
are identical, use the word Author as the name of the
publisher.

Journal

One author Author, A. A. (2011). Title of article. Title of Journal, 22,
123—231. doi: XX XXXXXXXXXX

Provide the issue number ONLY if each issue of the journal
begins on page 1. In such cases it goes in parentheses:
Journal, 8(1), pp—pp. Page numbers should always be
provided.

If there is no DOI and the reference was retrieved from an
online database, give the database name and accession
number or the database URL (no retrieval date is needed):

Author, A. A. (2011). Title of article. Title of Journal, 22,
123-231. Retrieved from http://www.XXXXX

If there is no DOI and the reference was retrieved from a
journal homepage, give the full URL or site’s homepage
URL:

Author, A. A. (2011). Title of article. Title of Journal, 22,
123—231. Retrieved from http://www.XXXXX

Two authors Author, A. A., & Author, B. B. (2004). Title of article. Title
of Journal, 22, 123—231. doi:XX. XXXXXXXXXX

Three authors Author, A. A., Author, B. B., & Author, C. C. (1987). Title
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of article. Title of Journal, 22, 123—231.
dOi 7 XX XXX XX

More authors

Include all names up to seven. If there are more than
seven authors, list the first six with an ellipsis before the
last.

Author, M., Author, B., Author, E., Author, G., Author, D.,
Author, R., ... Author, P. (2001).

Organization as
author

American Psychological Association. (2003). Title of
article: And subtitle. Title of Journal, 2, 12-23.
dOi XX . XXXXXXXXXX

No author Editorial: Title of editorial. [Editorial]. (2012). Journal
Title, 14, 1-2.
Not in English If the original version is used as the source, cite the

original version. Use diacritical marks and capital letters
for the original language if needed. If the English
translation is used as the source, cite the English
translation. Give the English title without brackets.

Author, M. (2000). Title in German [Title in English].
Journal in German, 21, 208—217. doi 1 XX.XXXXXXXXXX

Peer-reviewed
article published
online ahead of
the issue

Author, A. A., & Author, B. B. (2012). Article title. Title of
Journal. Advance online publication. doi:XX.XXXXXXXXXX

If you can update the reference before publication, do so.

Supplementary
material

If you are citing supplementary material which is only
available online, include a description of the contents in
brackets following the title.

[Audio podcast]

[Letter to the editor]

Other article
types

Editorial: Title of editorial. [Editorial]. (2012). Title of
Journal, 14, 1-2.

Author, A. A. (2010). Title of review. [Review of the book
Title of book, by B. Book Author]. Title of Journal, 22,
123—231. dOoi XX XXXXXXXXXX

Conference

Proceedings

To cite published proceedings from a book, use book
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format or chapter format. To cite regularly published
proceedings, use journal format.

Paper Presenter, A. A. (2012, February). Title of paper. Paper
presented at the meeting of Organization Name, Location.

Poster Presenter, A. A. (2012, February). Title of poster. Poster
session presented at the meeting of Organization Name,
Location.

Thesis
Author, A. A. (2012). Title of thesis (Unpublished doctoral
dissertation or master's thesis). Name of Institution,
Location.

Unpublished

work

Manuscript Author, A. A., Author, B. B., & Author, C. C. (2008). Title

of manuscript. Unpublished manuscript.

Author, A. A., Author, B. B., & Author, C. C. (2012). Title
of manuscript. Manuscript submitted for publication.

Forthcoming
article

Author, A. A., Author, B. B., & Author, C. C. (in press).
Title of article. Title of Journal. doi: XX XXXXXXXXX

Forthcoming book

Author, A. A. (in press). Book title: Subtitle.

Internet

Website When citing an entire website, it is sufficient just to give
the address of the site in the text.
The BBC (http://www.bbc.co.uk).

Web page If the format is out of the ordinary (e.g. lecture notes),

add a description in brackets.

Author, A. (2011). Title of document [Format description].
Retrieved from http://URL

Newspaper or
magazine

Author, A. (2012, January 12). Title of article. The Sunday
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Times, p. 1.

Author, A. (2012, January 12). Title of article. The Sunday
Times. Retrieved from http://www.sundaytimes.com

Title of article. (2012, January 12). The Sunday Times.
Retrieved from http://www.sundaytimes.com/xxxx.html

Report
Author, A. A. (2012). Title of work (Report No. 123).
Location: Publisher.
Author, A. A. (2012). Title of work (Report No. 123).
Retrieved from Name website: http://www.XXXXXXXX.pdf
Personal

communication

Personal communication includes letters, emails, memos,
messages from discussion groups and electronic bulletin
boards, personal interviews. Cite these only in the text.
Include references for archived material only.

Other reference
types

Patent Cho, S. T. (2005). U.S. Patent No. 6,980,855.
Washington, DC: U.S. Patent and Trademark Office.

Map London Mapping Co. (Cartographer). (1960). Street map.
[Map]. Retrieved from
http://www.londonmapping.co.uk/maps/xxxxx.pdf

Act Mental Health Systems Act, 41 U.S.C. § 9403 (1988).

Audio and visual
media

Taupin, B. (1975). Someone saved my life tonight
[Recorded by Elton John]. On Captain fantastic and the
brown dirt cowboy [CD]. London: Big Pig Music Limited.

Author, A. (Producer). (2009, December 2). Title of
podcast [Audio podcast]. Retrieved from
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Producer, P. P. (Producer), & Director, D. D. (Director).
(Date of publication). Title of motion picture [Motion
picture]. Country of origin: Studio or distributor.

Smith, A. (Writer), & Miller, R. (Director). (1989). Title of
episode [Television series episode]. In A. Green (Executive
Producer), Series. New York, NY: WNET.

Miller, R. (Producer). (1989). The mind [Television series].
New York, NY: WNET.

Database

Author, A. A., Author, B. B., & Author, A. A. (2002). A
study of enjoyment of peas. Journal Title, 8(3). Retrieved
February 20, 2003, from the PsycARTICLES database.

Dataset

Author. (2011). National Statistics Office monthly means
and other derived variables [Data set]. Retrieved March 6,
2011, from http://www.XXXXX.Com

If the dataset is updated regularly, use the year of
retrieval in the reference, and using the retrieval date is
also recommended.

Computer
program

Rightsholder, A. A. (2010). Title of program (Version
number) [Description of form]. Location: Name of
producer.

Name of software (Version Number) [Computer software].
Location: Publisher.

If the program can be downloaded or ordered from a
website, give this information in place of the publication
information.
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